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Message from the Institute
Dear ISCM members and friends,
A recent International Monetary Fund report says
that: “The worst is yet to come, and for many people
2023 will feel like a recession.” This year, US Fed
policymakers have raised interest rates aggressively,
from near-zero only seven months ago. Most
central banks across the globe were quick to follow
suit. Stock prices around the world plummeted as
investors and economists expected sluggish growth.
Amid geopolitical uncertainties, mainland China’s weaker economic growth
as well as unfavourable factors in other parts of the world including interest
rates hikes, economic uncertainties and recession risks, the outlook for Hong
Kong’s retail market this year remains challenging.
Back in 2021, local retail sales gained speed. The market this year, however,
has been on a rollercoaster ride. The fifth wave of the COVID-19 epidemic
in the first quarter caused shopping malls and retailers to suffer great
revenue losses. As a result of the relaxation of social distancing restrictions
and the government's support measures, retail sales in July bounced back
unexpectedly from a two-month low. The release of the consumption
vouchers from August onwards should also help boost consumer spending
in the months to come.
Inbound travellers, who contributed about 40% of Hong Kong’s total retail
sales, virtually vanished since March 2020. Shopping malls and retailers
have since then relied solely on local sales which has nevertheless proved
resilient to some extent. Shopping mall operators have been adjusting their
tenant mix to attract more local shoppers in a bid to boost traffic and help
keep their tenants’ business afloat. Some of them have also taken steps
to upgrade their facilities with new features to create total experience for
shoppers, particularly local families with children as well as pet owners.
Hong Kong’s retail and tourism sectors have continued to suffer as neighbouring
cities scrapped their quarantine mandates and started to welcome back
travellers. The city is struggling to stay on a recovery path. The Fed’s hawkish
rate hike, which aimed at curbing soaring inflation, came at a difficult time for
Hong Kong. It dampened sentiment as the Hong Kong economy is in dire need
of a boost following the easing of travel restrictions this month.
However, we should remain positive about such new moves as the “0+3”
quarantine arrangement, the latest round of the consumption voucher and
12-people public gathering cap. We hope that the government will further
relax the quarantine arrangement to “0+0” shortly to encourage inbound
travel in time for the Christmas sales peak.
Despite the challenges, the Institute has been engaging our members in
activities such as webinars and more recently physical seminars. Above
all, we are looking forward to the return of our flagship event – the 20th
Anniversary Annual Dinner in 2023 following further quarantine restriction
relaxation.
Chris Keung
Vice Chairman – External Affairs
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Seminar: Are You Ready for a Management Crisis?
On 30 September, our Institute was most privileged
to have Mr Kwan Chuk-fai, MH, JP, the retired Director
(Corporate Communication/IR) at Hang Lung Properties
Ltd to share his experience on "Crisis Management and
Communication". More than 70 industry practitioners
attended the seminar.
Focusing on crisis management as a manifestation of
management ability, Mr Kwan examined how crises
could be prevented, how effective communication could
be part of a management plan, and how to maintain
public confidence for a corporation along with plenty
of real life cases including the fire incident of Riverside
66 in Tianjin, the New World First Bus' passenger failing

Mr Kwan Chuk-fai has more than 20 years’ experience in corporate
communication and investor relations

accident and the hygiene problem of Hai Di Lao in
Beijing. More than 20 years in management, corporate
communications and executive development with such
firms as Hong Kong Telecom, Cathay Pacific and Hang
Lung Properties, Mr Kwan has the kind of experience that
inspired our participants and the response at the Q&A
session was overwhelming.
Co-hosted by Hong Kong Institute of Certified Property
Managers, this seminar was recognised by the Property
Management Services Authority as a 2-hour CPD
activity/ course and is classified under the category of
professional practices in core course content in official
learning mode.

Responses from the participants were overwhelming

Seminar: A New Era of PropTech, FinTech, Blockchain and ESG
On 18 August, our Institute hosted a seminar titled
"A new era of PropTech, FinTech, Blockchain and ESG
(Environmental, Social and Governance)" together with
Hong Kong Institute of Certified Property Managers
(HKCPM). After a period of 2 years, we finally had the
opportunity to organise a physical seminar with almost
60 attendees joining, where they learnt more about the
impact and future development of property management
technology (Proptech), financial technology (Fintech),
ESG, and artificial intelligence (AI) in the context of cross-

border fintech and green sustainable finance in the
Greater Bay Area.

We finally organised our first face-to-face seminar in two years with
nearly 60 participants enrolled

(from the right) Mr Emil Chan, Founding Chairman of the Association
of Cloud and Mobile Computing Professionals, Mr Andre Leung, CEO of
Aereve and Mr Clement Tam, Director of Training and Learning, ISCM

Led by speakers Mr Emil Chan, Founding Chairman
of the Association of Cloud and Mobile Computing
Professionals, and Mr Andre Leung, CEO of Aereve, this
seminar was recognised under the Continuing Professional
Development (CPD) Scheme of the Property Management
Services Authority as "core professional practice".
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Embarking on a New Chapter Amid the Pandemic
Hong Kong people are known for their love for quality Japanese cuisine. This also explains the
rising popularity of omakase in the city. There was a new omakase restaurants opening almost
every month in the past two years. An omakase lover even started a Hong Kong omakase
discussion group in February 2021 with chats about omakase. The group has since attracted more
than 80,000 members.

Photo: Araki
Surprised by the array of fresh dishes served is the joy of enjoying an omakase meal, which might not be a come-and-go trend in Hong Kong

As Japan scrapped its inbound travel restrictions and
Hong Kong adjusted its quarantine requirement to "0+3",
Hong Kong people were quick to book their culinary trips
to Japan. Will Hong Kong’s omakase restaurants be able
to keep their business afloat?
The omakase meal is the pinnacle of Japanese fine dining
where diners leave every last detail of their experience
in the chef’s hands. Though you will never know what
you’re going to get, the meal usually includes a variety of
appetisers, sushi, cooked dishes, and dessert.
Most people would agree that the rising number of
omakase restaurants in Hong Kong within the two
years since the epidemic was no less than phenomenal.
Renowned chefs from Japan were setting up bases in
Hong Kong and The Araki run by Mizuhiro Araki is a case
in point.

stands out from other top omakase restaurants, Mitsuhiro
Araki said it is “by showing our guests that you can use
quality local ingredients to create sublime sushi as long
as you have the right experience and skill set.” He told
the press that he and his team go to meet the fishermen
every day and choose what will be using that day. “I think
our guests will be surprised when they come to try the
Araki experience,” he explained what makes The Araki
worth HK$4000 per person a meal.
It is a fact that a quality omakase nosh can be costly. In
view of this, some local masters are offering affordable
omakase lunch choices at around few hundreds per person,
making it even more popular. Today, Hong Kong has seen
the proliferation of new omakase restaurants, not only in
prime locations such as Central and Causeway Bay, but
also in areas like Mong Kok, Hung Hom and Yuen Long.

Mitsuhiro Araki owned a Michelin three-star Araki in
Ginza, Tokyo since 2010. He moved to Hong Kong in
2019 and opened The Araki in HOUSE 1881 in Tsim
Sha Tsui while taking out a Michelin star within a year
of opening. A 12-seat restaurant with a spending of
HK$4000 per person, The Araki has a long queue of
reservation up to six months.

As Japan reopened its doors to foreign tourists since
11 October, Hong Kong people are expected to keep
their travel savings for their culinary trips rather than
local omakase. This is expected to hurt local omakase
restaurants that opened just a few years ago. Meanwhile,
in Tokyo, omakase dinners cost an average of 10,000 yen
to 15,000 yen (HK$550 to HK$800) which is a lot lower as
compared to the prices charged in Hong Kong.

The per-person cost at top omakase restaurants in Hong
Kong can easily reach HK$5000 or for more affordable
options an average of HK$2000. Such a high price is due
primarily to the higher cost of imported ingredients, labour
cost and rent. Top Omakase restaurants, for example, are
located typically in prime areas such as Central to appeal
to well-heeled customers. When asked how The Araki

Despite this, Leung Lap, who opened Sushi Rin in Sheung
Wan and Tsim Sha Tsui during Hong Kong’s recent
omakase boom, is full of confidence. “Not all Hong Kong
people are travelling to Japan for the moment. Even if they
are contemplating a trip, they will be back afterwards. If
we maintain our high standard and quality, the business
will not be affected,” he said.
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Reshaping the Future of Shopping Malls
Countries across the globe are easing their COVID-19 travel curbs, taking steady steps back
towards normality. Business leaders in Hong Kong, in turn, have called on the HKSAR government
to reopen its doors to the world in a bid to give the local economy a much-needed boost. On
the home front, major shopping mall developers are paying premiums to upgrade their facilities
in a move to enhance shopping experience, particularly for families, with “edutainment” and
"retailtainment" set to reshape the future of shopping malls.

Photo: online
K11 Musea transformed its outdoor Bohemian Garden into a
pet-friendly park

Refreshing retail experience
In October this year, Singapore’s largest indoor kids’
playground Kiztopia made its first foray into Hong Kong.
Located in New Town Plaza in Shatin, the 12,000-squarefeet playground offering 15 experience areas aims at
elevating eight areas of holistic development for children
through play and fun. This forms only part of the plaza’s
revitalisation plan.
With a HK$300 million earmark from developer Sun
Hung Kai Properties (SHKP), the revitalisation is creating
80,000 square feet of entertainment zones especially
for pet lovers, teens and young children. This includes an
upgraded pets’ park, which is open to the public since
June this year, with 10 attractions. The new upgrade is
expected to attract pet owners to the Shatin hotspot.
Owing to the anti-epidemic restrictions, both adults
and children were significantly less engaged in physical
activities. Spaces for play are becoming more important
for parents looking to give their children more fun time.
Shopping malls are pulling out all stops to cater to the
needs of families and keep them happy with an aim to
increase footfall and business eventually.

Community focus
SHKP has also upgraded the outdoor space and business
mix of Tsuen Wan Plaza including the introduction of the
30,000 square-foot outdoor park PLAY GARDEN. Judy
Chow, General Manager of the Leasing Department of
Sun Hung Kai Property Agency Co., noted that new largescale private housing estates in Tsuen Wan West have
brought in many young middle-class families in recent
years. At present, residents of the vicinity make up most of

Photo: online
New Town Plaza sets to lure family visitors by adding fun elements for
their kids and pets

the shoppers at Tsuen Wan Plaza which logs an occupancy
rate of nearly 100%. Many of the shops are parent-child
education outlets. This is in line with the proposition of
PLAY GARDEN.
While pet lovers are flocking to the dog-friendly places, it
could be a wise strategy for shopping malls to welcome
pets. More and more shopping malls are dog-friendly
whereas some welcome them with a spacious park.
In early October, K11 Musea transformed its outdoor
Bohemian Garden overlooking the Victoria Harbour into
a pet-friendly park with tailor-made facilities. Meanwhile,
pet owners can enjoy the tranquil surroundings of the park
and visit the al fresco cafes there.
Today, younger generation find online shopping more
convenient, effortless, and economical. But online
shopping does not have the social experience as in-person
shopping. Creating the social experience of shopping
through entertainment activities is believed to help draw
young shoppers to spend time and money in shopping
malls. This year, the first rooftop skatepark, H.A.N.D.S.
Roller Sports Ground and the largest indoor skatepark,
SeedSkate were opened at H.A.N.D.S Shopping Centre in
Tuen Mun and The Mills in Tsuen Wan respectively.

Local shoppers a priority
The COVID-19 epidemic has prompted governments
around the world to implement travel rules. This has dealt
an unprecedented blow to the tourism industry. For Hong
Kong, the retail spending of tourists accounted for 30%
to 40% for most of the time over the 10-year period from
2010 to 2019. As inbound visitors vanished since March
2020, the retail sector had to rely on local customers.
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Kiztopia

New Town Plaza,
Shatin

Indoor kids'
edutainment
theme park

•15 experience areas such as eight giant slides, obstacle
games, climbing walls and trampolines

LEGOLAND®
Discovery Centre

K11 MUSEA, Tsim
Sha Tsui

Interactive LEGO
Playroom

•roam through the multiple LEGO and DUPLO building spaces
•c
 limb through the soft-play space
•enjoy a 4-D movie or spin around on one of two motion rides

E3 Club

Megabox,
Kowloon Bay

Indoor Playroom

•The E3 Club stands for entertainment, education, and
exchange
•there is a pastel ball pit, soft slides, and trampolines

DOCODOCO

Lohas Park,
Tseung Kwan O

An indoor
interactive
playroom

•p
 lay areas that use interactive technology to make the
adventure come to life
•u
 se of screens and digital effects elevate the experience
for kids and adults
•m
 ultiple zones including beach and jungle areas

The Big Things
Playground

The Mills,
Tsuen Wan

Eco-friendly
playground

•a
 playground built to resemble nature as if children play
and learn in the forest
•The idea was to create a space where play, discovery, and
creativity are fostered in a healthy, eco-conscious, and
enjoyable environment

18 Challenge
Karting

Oi Man Plaza,
Ho Man Tin

The largest indoor
go-karting area

•two challenging tracks to race around
•an arcade filled with racing games

The absence of tourists put heavy pressure on Hong
Kong’s retail sector, but some analysts maintained that
local spending held largely resilient. Retail spending by
local consumers sustained year-on-year growth since
February 2021 after a dip in 2020. In 2021, the value
of retail sales grew by 6.5%. The reasons for this are
manifold. For instance, Hong Kong residents may have
spent their travel savings in the local markets as overseas
travel came to a standstill.
While neighbouring countries such as Japan are opening
their borders again since mid-October, Hong Kong
eventually adopted a “0+3” quarantine arrangement for
inbound travellers, scrapping mandatory hotel quarantine
after more than two years.
A strategist at UBS Investment Bank said that the easing
of travel restrictions can contribute to international tourism
but tourist spending only accounted for about 3% of Hong

Photo: New World Development
11 SKIES will introduce Hong Kong’s first 4D motion-flying theater
Timeless Flight Hong Kong

Kong’s total retail sales before 2020. The lifting of hotel
quarantine may encourage Hong Kong people to travel
abroad and in turn weaken local consumption instead. The
bank foresees a 12% decline in retail sales in October should
mainland tourists continue to be kept out of the city.
Regardless of this, shopping mall developers are gearing
up for the return of foreign shoppers. For instance, new
mega development 11 SKIES in SkyCity at the Hong Kong
International Airport will be ready for the new influx of
inbound travellers.
A HK$20 billion development by New World Development
and operated by K11, 11 SKIES spans over a total gross
floor area of 353,032 square metres and will be the
largest “retailtainment” landmark in the city. The phased
roll-out from the end of 2023 to early 2024 will see the
introduction of the city’s first 4D motion flying theatre, the
largest immersive media art exhibition Arte Museum from
South Korea, a new Paddington-themed children's play
experience and the first KidZania in Greater China.
In all, the key to turning Hong Kong’s retail sector around
is to welcome travellers back into Hong Kong by reopening
its borders with mainland China and the rest of the world.
Annie Tse Yau On-yee, chairwoman of the Hong Kong
Retail Management Association is looking forward to the
implementation of the"0+0" inbound quarantine model.
She believes that this will inject new impetus into the
local consumer market and help strengthen Hong Kong’s
international standing as a shoppers’ paradise.
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New “0+3” Quarantine Measure to Help Reignite Business Travel,
Although No Immediate Boost to Tourism Activities is Anticipated
As the fifth wave of the pandemic gradually subsided, we observed some recovery in retail
consumption activities, supported by a further relaxation of social distancing rules and the
second phase of the Consumption Voucher Scheme. Retail leasing activities were relatively quiet
in Q3. The local retail market also remained weakened, with total retail sales for January to
August 2022 recorded at HK$226.7 billion, down 1.5% y-o-y. While the latest “0+3” quarantine
rule for inbound travelers may not immediately boost tourism to Hong Kong, it may instead spur
locals towards outbound travel and hence impact short-term domestic retail sales.

Cushman & Wakefield anticipates the local retail leasing market to pick up momentum in 2023 when a full border relaxation is in place in Hong Kong

The retail market remained subdued in Q3, with
stock market volatility and interest rate hikes
leading to more conservative local spending.
Total retail sales decreased by 1.5% y-o-y for
the first eight months from January to August
2022, although the medicines & cosmetics,
supermarket, F&B, and daily necessities sectors
performed relatively well (Chart 1). Sales in the
month of August 2022 fell 0.1% y-o-y from the
high base of last year, reflecting a more cautious
spending attitude from the general market.
In terms of high street store vacancy rates,
submarket performance varied, with Hong Kong
Island performing better than Kowloon. Vacancy
rates in Causeway Bay (5.3%) and Central
(8.5%) have fallen to their lowest levels since
the pandemic, despite some being short-term
leases, while vacancies in Tsim Sha Tsui (16.7%)
and Mongkok (12.5%) in Kowloon rose slightly
(Chart 2). In Tsim Sha Tsui, vacant stores have
become more evident in traditional tourist
streets such as Canton Road, while some large
retailers in Mongkok have also downsized or are
undertaking consolidation.

Chart 1: Retail Sales Performance
Daily Necessities Continued to Lead
Most retailers remained cautious on near-term retail performance
Jan – Aug

Retail Sales
(HK$ Bn)

2018

2019

2020

2021

2022

Jewellery & Watches

58.19

50.08

19.00

25.08

24.89

-0.8%

Fashion & Accessories

42.67

39.48

20.29

25.65

23.00

-10.3%

Medicines & Cosmetics

34.09

32.16

15.02

14.95

15.35

2.7%

Food, Alcohol & Tobacco

28.74

28.79

24.81

24.06

24.18

Supermarkets

35.23

35.71

40.02

35.75

36.64

2.5%

Total

324.69

305.09

212.87

230.15

226.73

-1.5%

Y-o-Y ∆

0.5%

Source: Hong Kong Census & Statistics Department;
Cushman
Wakefield
Research
Source:
Hong Kong Census&
& Statistics
Department; Cushman
& Wakefield Research
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Chart 2: High Street Vacancy
Vacancy Edged Down in Hong Kong Island’s Submarkets
Mainly supported by athleisure brands and retailers with short-term leases
Districts

2018

2019

2020

2021

Q1 22

Q2 22

Causeway Bay

0.0%

2.6%

13.1%

7.9%

10.5%

7.9%

Q3 22
5.3%

Central

7.1%

10.0%

18.3%

9.9%

11.3%

11.3%

8.5%

Tsimshatsui

1.2%

3.6%

17.9%

13.1%

14.3%

14.3%

16.7%

Mongkok

7.3%

12.7%

23.6%

14.5%

16.4%

12.7%

14.5%

Source: The Land Registry; Market Info; Cushman & Wakefield Research
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Ke v i n L a m a d d e d , “ T h e g o v e r n m e n t ' s l a t e s t
announcement of the “0+3” quarantine measure may not
immediately attract an influx of tourists to Hong Kong,
yet it could encourage locals to travel abroad, as they
have been frustrated by stringent quarantine measures
since the beginning of the pandemic. In the short term,
outbound travel by locals could weaken local consumption
and hence weigh on rental levels in Q4. However, the
recently announced relaxation of restaurant dine-in rules,
to allow 12 people per table, should lend support to F&B
performance. As we enter the year-end holiday season,
short-term leases will likely be more popular and we
expect vacancy rates to reduce further towards the end
of the year. Meanwhile, unless the government introduces
more favorable policies for the retail market, high street
retail rents are not expected to see significant rises until
the second half of next year.”

Kevin Lam, Executive Director, Head of Retail
Ser vices, Agency & Management, Hong Kong,
Cushman & Wakefield stated, “Although the government
has gradually eased quarantine measures, Hong Kong and
mainland China have yet to achieve a full border opening,
making it difficult for retailers to deploy expansion plans.
As a result, leasing activities remained quiet in Q3.
However, vacancy rates in Central and Causeway Bay
have dropped significantly compared with the beginning
of the year. Although Causeway Bay is traditionally
supported by tourist activities, the district is transforming
and has become more appealing to local consumers.
Meanwhile, consumption activities are still focused on
local office workers and high-spending groups, as Central
will continue to display resilience despite dampened
tourism activities.”
In terms of high street rents, suburban submarkets such
as Yuen Long and Tuen Mun were relatively stable, but the
core submarkets’ rents continued to come under pressure.
Rents at traditional tourist districts such as Causeway Bay
and Tsim Sha Tsui fell more significantly, by 1.9% q-o-q
(-7.6% YTD) and 1.2% q-o-q (-5.1% YTD), respectively. In
contrast, rents in local consumer-heavy districts such as
Central, Yuen Long and Tuen Mun were relatively stable
(Chart 3). Rents in the food and beverage (F&B) sector
were also relatively resilient, with the exception of Central,
with the other submarkets’ rental levels rising slightly at
0.9% q-o-q to 1.4% q-o-q in Q3 (Chart 4).

Chart 3: Rents of High Street
High Street Rents Dropped in Causeway Bay and Tsimshatsui
While submarkets’ rents in New Territories stabilized
2018

2019

2020

2021

Q1 22

Q2 22

Q3 22

Q-o-Q ∆

YTD ∆

Causeway Bay

$1,765

$1,520

$870

$831

$793

$783

$768

-1.9%

-7.6%

Tsimshatsui

Districts

Along with the government’s recent quarantine relaxation
announcement, some retailers have started to restrategise their expansion plans to anticipate higher
tourist arrivals and consumption activities over the next
12 months. We have seen athleisure and fashion brands
actively expanding this quarter (Q3). For example, China
sports and lifestyle brand Li Ning entered a retail space
on Canton Road in Tsim Sha Tsui, while Singapore-based
fashion and accessories brand Charles & Keith expanded
to a ground floor space in Fashion Walk in Causeway Bay.
Some high-end international jewellery brands also took
the chance to secure shopfronts in prime
locations, despite market indicators hinting
at weaker performance in this sector. Swissbased luxury watch brand Longines leased
a ground floor space at 50 Nathan Road
in Tsim Sha Tsui. We anticipate the retail
leasing market to pick up momentum in
2023, as Hong Kong is expected to be on its
way to a clearer recovery path when a full
border relaxation is in place.

Q4 22 F
-2 ~ 0%

$1,667

$1,448

$944

$900

$873

$864

$854

-1.2%

-5.1%

-2 ~ 0%

Central

$822

$667

$384

$376

$366

$366

$366

0.0%

-2.6%

+0 ~ 2%

Mongkok

$546

$491

$331

$332

$322

$324

$323

-0.4%

-2.6%

+0 ~ 2%

Yuen Long

$398

$352

$271

$278

$270

$270

$271

0.4%

-2.5%

+1 ~ 3%

Tuen Mun

$281

$263

$207

$211

$205

$205

$206

0.0%

-2.4%

+1 ~ 3%

Source: The Land Registry; Market Info; Cushman & Wakefield Research
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Source: The Land Registry; Market Info; Cushman & Wakefield Research

Chart 4: Rents of F&B Premises
F&B Rents Increased Moderately in Q3
Rents in Causeway Bay, Tsimshatsui and Mongkok rose for two consecutive quarters
Districts

2018

2019

2020

2021

Q1 22

Q2 22

Q3 22

Q-o-Q ∆

YTD ∆

Q4 22 F

Causeway Bay

$89.8

$75.1

$50.6

$51.8

$50.2

$50.5

$51.2

1.4%

-1.1%

+0 ~ 2%

Central

$113.7

$100.3

$68.1

$69.9

$67.8

$67.8

$67.7

-0.3%

-3.3%

+1 ~ 3%

Tsimshatsui

$91.1

$82.1

$55.0

$56.4

$54.8

$55.3

$56.1

1.3%

-0.6%

+0 ~ 2%

Mongkok

$71.9

$65.0

$44.3

$45.5

$44.3

$44.9

$45.4

0.9%

-0.4%

+1 ~ 3%

Mr Kevin Lam MSc MRICS FISCM

Source: The Land Registry; Market Info; Cushman & Wakefield Research

Source: The Land Registry; Market Info; Cushman & Wakefield Research
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Executive Director,
Head of Retail Services,
Agency & Management, Hong Kong
Cushman & Wakefield
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New Members

Membership Application

All Board members and Honourable

Our Membership is open to any individual

members Mr. Raymond Kwok, Mr. Michael

person who is a practitioner in shopping

Tien, Dr. Roger C.K. Chan, Professor Rebecca

centre industry. Students who have enrolled in

L.H. Chiu, Professor Eddie C.M. Hui, Professor

the course of shopping centre management

Sin Yat Ming and Dr. T.M. Kwong welcome the

at HKU School of Professional and Continuing

following new members:

Education (HKU Space) or other relevant
courses will also be considered.

Fellow Member
Monica Hong

Grade of Membership

Annual Fee

Fellow Member

HK $1650

Full Member

Full Member

HK $1100

Capri Chan

Associate Member

HK $ 720

Ursula Cheung

Student Member

HK $ 280

Theresa Tang

Christina Chong
Kevin Fong
Chris Kok
Angelica Leung

Online application can be
completed at the following link:

www.iscm.org.hk

Damien Ma
Karen Ng
CK Wu

ISCM Secretariat Office
Contact Number | (852) 6225 5708/ (852) 3159 2907
Email | secretariat@iscm.org.hk
Address | C /O Creative Consulting Group Inc. Ltd., 4/F.,
Lee Garden 3, 1 Sunning Road, Causeway Bay,
Hong Kong
Website | www.iscm.org.hk

